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An exhib

by Candy Adams

t only takes three seconds

to attract the attention

of potential customers at a

trade show — or lose them
to the moving masses in the
show aisles. s it any wonder
that an exhibit and graphic
design that will grab your
audience’s eye is foremost
on every exhibitor's mind?




Pink Inc. created a number of different
signage ana directional structures to give
& unifying Jook to the trade show. Pictured
here ere 10-foot screen archas, which give
4 tremendous branding oppartunity coupled
with ar 2ye-oatohing enteyway, and the
circle surrounds, which add simple Inga
branding with & distinctive circular pattern
of repeating 2-inch discs. The structures
used dye-sublimated Trapeze Plus fabric-
from Dazian
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One of the best ways for my
clients to get more visual
hang fortheir buck is through
the use of tension fabric.

saveteran exhibit manager who has been managing trade
show exhibits for longer than I'd like to admit, the biggest
change I've seen in the exhibit industry is the movement

that was started by Moss almost 25 years ago—incorporating
" itension fabric in exhibit construction.

In the last decade, a number of other tension fabrie suppliers have
entered the exhibit marketplace—Fabric Images, Transformit, and
PinkInc, to name a few. Debra Roth, President of Pink Inc., describes
the growth: “Today’s exhibitors and event planners no longer look to
the traditional square pipe and drape booths. ‘They want architectural
style, multi-functional designs, and artistic impact. Using tension
fabric structures allows the client the versatility to create a look unique
to the target industry, while achieving the desired marketing effect.”
According to a recent article on industry trends in Exhibitor magazine, it
is estimated that 40 to 60 percent of custom exhibits use tension fabric.







